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This is likewise one of the factors by obtaining the soft documents of this Business Communication Essentials 6th Edition
Solution by online. You might not require more time to spend to go to the book introduction as without difficulty as search
for them. In some cases, you likewise attain not discover the broadcast Business Communication Essentials 6th Edition
Solution that you are looking for. It will utterly squander the time.
However below, subsequently you visit this web page, it will be consequently entirely easy to acquire as well as download
lead Business Communication Essentials 6th Edition Solution
It will not take many era as we tell before. You can realize it while produce an effect something else at home and even in
your workplace. appropriately easy! So, are you question? Just exercise just what we give under as capably as review
Business Communication Essentials 6th Edition Solution what you like to read!

Strategic Financial and Investor Communication Ian Westbrook 2014-04-03 In today's aggressive marketplace, listed
companies can no longer rely on their numbers to do the talking. If companies can't communicate their achievements and
strategy, mounting research evidence suggests, they will be overlooked, their cost of capital will increase and stock price
will suffer. In Strategic Financial and Investor Communication: the stock price story Ian Westbrook, principal of Australia's
leading independent financial communications firm, argues just this: stock price is more a story than a number. Moreover,
the book will teach you how to tell your own story by guiding you through the fast-paced world of financial corporate
communication with a professional's pragmatism as well as academic rigour. Whether you're a student or a professional of
PR, investor relations or corporate communications, this much-needed guide will teach you how to tell a compelling story
about your company that the stockbroker, fund manager and corporate media cannot ignore.
Essentials of Business Communication Mary Ellen Guffey 2018-02-08 Ensure you are job-ready with the number one
choice in the field -- Guffey/Lowey's ESSENTIALS OF BUSINESS COMMUNICATION, 11E. In a time when writing and
communication skills rank high on recruiters’ wish lists, this tried-and-true book helps you develop job-readiness for the
21st century. ESSENTIALS highlights best practices and strategies backed by leading-edge research to strengthen
professionalism, expert writing techniques, workplace digital savvy and resume-building skills. Learn how writing is central
to business success, regardless of the communication channel. ESSENTIALS discusses best practices for social media
and mobile technology while equipping you with critical skills using grammar exercises, documents for editing and
grammar practice other books don't offer. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Business Communication Mary Ellen Guffey 1996 Business Communication: Process and Product introduces a unique
teaching/learning package that solves a major problem for instructors and students today. It provides the atmosphere of
an exciting real-life business environment for business communication -- without sacrificing sound pedagogy. This means
that students experience the enrichment of real people and real business situations while at the same time learning a
hands-on process that they can carry with them to apply long after they leave the classroom...Business Communication:
Process and Product takes students inside some of the countryUs best-run and most respected organizations, such as Liz
Claiborne, Ben & JerryUs, American Airlines, Bank of America, and Walt Disney Imagineering. More importantly, though,
it balances this exposure with a well-developed and consistently applied process approach to communication. Students
need more than real business settings in which to frame their learning. They need a process that outlines specific steps to
follow in solving future communication problems, a tangible strategy they can apply in their careers. In addition to a
process, we provide ample products of that process.
Harvard Business Essentials Harvard Business Review Harvard Business Review 2003 Effective communication is a vital
skill for everyone in business today. Great communicators have a distinct advantage in building influence and jumpstarting
their careers. This practical guide offers readers a clear and comprehensive overview on how to communicate effectively
for every business situation, from sensitive feedback to employees to persuasive communications for customers. It offers
advice for improving writing skills, oral presentations, and one-on-one dealings with others. Contents include:
Understanding the optimal "medium" to present information Learning the best timing to deliver a message Delivering an
effective presentation Drafting proposals Writing effective e-mails Improving self-editing skills Plus, readers can access
free interactive tools on the Harvard Business Essentials companion web site. Series Adviser: Mary Munter Professor
Mary Munter has taught management communication for over twenty-five years, for seven years at the Stanford Graduate
School of Business and since 1983 at the Tuck School of Business at Dartmouth. Professor Munter is considered one of
the leaders in the management communication field. Among her publications isGuide to Managerial Communicationrecently published in its sixth edition and named "one of the five best business books" by the Wall Street Journal. She has
also published many other articles and books and consulted with over ninety corporate and not-for-profit clients. Harvard
Business Essentials The Reliable Source for Busy Managers The Harvard Business Essentials series is designed to
provide comprehensive advice, personal coaching, background information, and guidance on the most relevant topics in
business. Drawing on rich content from Harvard Business School Publishing and other sources, these concise guides are

carefully crafted to provide a highly practical resource for readers with all levels of experience. To assure quality and
accuracy, each volume is closely reviewed by a specialized content adviser from a world class business school. Whether
you are a new manager interested in expanding your skills or an experienced executive looking for a personal resource,
these solution-oriented books offer reliable answers at your fingertips.
Business Communication Marty Brounstein 2010-05-03 In order to succeed in today?s competitive environment, it?s
imperative that students learn how to speak and write effectively for the business world. Presented in clear, everyday
language, Business Communication, Canadian Edition takes the basic concepts that every business professional must
know and conveys them in an accessible, easy to understand format. Students will also learn strategies and tools, for
successfully applying their communication skills to achieve their goals. To meet the needs of a diverse student population,
Business Communication, Canadian Edition focuses on the fundamentals, identifies core competencies and skills, and
promotes independent learning. The book is organized using a four–step learning process called the CASE Learning
System (Content, Analysis, Synthesis, Evaluation). Based on Bloom’s Taxonomy of Learning, CASE presents key
business communication topics in easy–to–follow chapters. As a result, students not only achieve academic mastery of
business communication topics, but they master real–world business communication skills.
Essentials of Management Andrew J. DuBrin 1990 Essentials of Management, 4e is the perfect introduction to the basics
of managing a business and its personnel. Using the functional management approach, the book covers planning and
decision making, organizing, leading and controlling. It takes a "hands-on" approach to learning, applying its concepts to
the real world, and covering the most current topics in management today. Critical-Thinking Cases. Author Andrew DuBrin
is well-known for his rich management cases. This book includes cases that will reinforce key concepts and enhance
critical-thinking skills. Enhanced Content. This edition contains greatly increased discussion of TQM, Customer
Satisfaction, ISO 9000, benchmarking, the Baldrige award and related quality topics. A new chapter on Teams and
Teamwork was added to this edition.
Business Research Handbook Shimpock 2004-11-23 Business Research Handbook is the best strategic approach to
research. It gives you ready-to-adapt strategies that streamline and focus your information search, complete with:
Procedures that progressively sift and regroup your research decision points that allow you to evaluate which steps
remain The most cost-effective ways to take advantage of today's electronic media resources Efficient ways to retrieve the
information your search has located. Easy-to-adapt sample research strategies are found throughout the book to help you
confidently and quickly conduct your research in unfamiliar areas. You will find that the Business Research Handbook is
designed in a graphic, user-friendly format with easy-to-recognize icons as reference pointers, and extensive lists of
sources and material to help you obtain the information you need to: Compile biographical information on key players or
parties Investigate potential business partners or competitors Engage in marketing research Compile a company profile
Locate expert witnesses and verify credentials And much more.
Resources in Education 1991
Essentials of Corporate Communication Cees B.M. Van Riel 2007-08-07 This lively and engaging new book addresses a
topical and important area of study. Helping readers not only to understand, but also to apply, the most important
theoretical notions on identity, identification, reputation and corporate branding, it illustrates how communicating with a
company’s key audience depends upon all of the company’s internal and external communication. The authors, leading
experts in this field, provide students of corporate communication with a research-based tool box to be used for effective
corporate communications and creating a positive reputation. Essentials of Corporate Communication features original
examples and vignettes, drawn from a variety of US, European and Asian companies with a proven record of successful
corporate communication, thus offering readers best practice examples. Illustrations are drawn from such global
companies as Virgin, IKEA, INVE and Lego. Presenting the most up-to-date content available it is a must-read for all
those studying and working in this field.
Forthcoming Books Rose Arny 2001
Essentials of Nursing Informatics, 6th Edition Virginia K. Saba 2015-02-22 Publisher's Note: Products purchased from
Third Party sellers are not guaranteed by the publisher for quality, authenticity, or access to any online entitlements
included with the product. Discover how technology can improve patient care -- and enhance every aspect of a nurse’s job
performance, education, and career A Doody's Core Title for 2017! Written by leaders in nursing informatics, this
comprehensive up-to-date text helps you understand how informatics can enhance every aspect of the nursing profession.
This edition of Essentials of Nursing Informatics is highlighted by an outstanding team of international contributors and
content that reflects the very latest concepts, technologies, policies, and required skills. Numerous case studies take the
book beyond theory and add real-world relevance to the material. Essentials of Nursing Informatics is logically divided into
ten sections edited by leading nurse informaticists: Nursing Informatics Technologies (Jacqueline Ann Moss) System Life
Cycle (Virginia K. Saba) Informatics Theory Standards/Foundations of Nursing Informatics (Virginia K. Saba) Nursing
Informatics Leadership (Kathleen Smith) Advanced Nursing Informatics in Practice (Gail E. Latimer) Nursing
Informatics/Complex Applications (Kathleen A. McCormick) Educational Applications (Diane J. Skiba) Research
Applications (Virginia K. Saba) Big Data Initiatives (Kathleen A. McCormick) International Perspectives (Susan K.
Newbold) Essentials of Nursing Informatics is the best single resource for learning how technology can make the nursing
experience as rewarding and successful as possible. New Feature! The 6th Edition introduces an online faculty resource
to supplement classroom teaching, offering instructors PowerPoints with concise chapter outlines, learning objectives, key
words, and explanatory illustrations and tables. To request Instructor PowerPoint slides: Visit
www.EssentialsofNursingInformatics.com and under the "Downloads and Resources tab," click "Request PowerPoint" to
access the PowerPoint request form. Also, for the first time, a companion study guide for the 6th Edition is available

separately from McGraw-Hill (Essentials of Nursing Informatics Study Guide/ISBN: 978-007-184-5892; edited by Julianne
Brixey, Jack Brixey, Virginia K. Saba, and Kathleen A. McCormick), presenting teaching modules for all major chapters,
with content outlines, teaching tips, class preparation ideas, review questions, answer explanations, and online
PowerPoint slides to aid understanding and retention of all major concepts covered in Essentials of Nursing Informatics,
6th Edition.
The Vocational-technical Library Collection Bruce Reinhart 1970
Solutions for Distance Learning in Higher Education Ginger Jones 2022-01-10 Distance no longer impedes a college or
university education; however, when institutions offer support of course design, avenues for communication, and outside
assistance for students, their online programs succeed. Through its detailed investigation of these issues, this volume will
interest practitioners of online teaching, design, and administration of successful online programs.
Cumulative Book Index 1998 A world list of books in the English language.
Business Communication for Managers Payal Mehra Business Communication for Managers is a student-friendly,
practical and example-driven book that gives students a thorough knowledge of business communication, covering all the
major communication topics included in MBA syllabi across the country. The book teaches students how to communicate
effectively and efficiently with the help of a chapters on communication theories, numerous exhibits, anecdotes, extensive
role plays, hundreds of end-of-chapter questions, etc. The lucid language and the easy-to-follow structure of the book
make this an invaluable resource for the MBA student.
The British National Bibliography Arthur James Wells 2009
Business Communication Essentials Courtland L. Bovee 2018 For courses in business communications. Students launch
their careers using modern communication skills For the past two decades, business communication has been in a
constant flux, with email, web content, social media, and mobile devices changing the rules of the game. Business
Communication Essentials: A Skills Based Approach equips students with the fundamental skills for a career in the
modern, mobile workplace. With a balance of basic business English, communication approaches, and the latest
technology, the text covers writing, listening, and presentation strategies in a contemporary manner. In the 8th Edition,
Bovee and Thill provide numerous exercises, tools, and online resources to prepare students for the new reality of mobile
communications, and emerging trends, for a bright start in the business. Also available with MyLab Business
Communication By combining trusted authors' content with digital tools and a flexible platform, MyLab personalizes the
learning experience and improves results for each student. Note: You are purchasing a standalone product; MyLab
Business Communication does not come packaged with this content. Students, if interested in purchasing this title with
MyLab, ask your instructor to confirm the correct package ISBN and Course ID. Instructors, contact your Pearson
representative for more information. If you would like to purchase both the physical text and MyLab Business
Communication, search for: 0134890566 / 9780134890562 Business Communication Essentials: A Skills Based Approach
Plus MyLab Business Communication with Pearson eText -- Access Card Package, 8/e Package consists of: 0134729404
/ 9780134729404 Business Communication Essentials: A Skills Based Approach 0134827287 / 9780134827285 MyLab
Business Communication with Pearson eText -- Component Access Card (1 semester)
Organisation & Management And Business Communication Sampat Mukherjee 2005 This Book Is A Sincere Attempt To
Explain The Operating Functions Of Management And Tools Of Communications In A Simple And Lucid Language. The
Primary Object Of Writing This Book Is To Meet The Requirements Of C.A. (Professional Examination-One) Students.
However, This Book Will Also Be Very Useful For The Students Doing B.Com., M.Com., Mba And Other Professional
Courses. Even A Layman Who Is Interested In Knowing Basics Of Management Principles And Communication Skill Will
Find This Book Extremely Useful.
Business Communication Today Courtland L. Bovee 2017-01-04 For courses in Business Communication. Technology
and communication intersect to prepare you for the business world Business Communication Today continually
demonstrates the inherent connection between recent technological developments and modern business practices. Each
new edition addresses the most essential changes in technology and how they impact the business world, while still
covering timeless business skills such as listening, presenting, and writing. With a strong focus on mobile integration, the
14th Edition blends current topics, such as social media in business, with more traditional entrepreneurial concepts. The
text is flexible and suitable for all readers, instilling crucial business skills needed to thrive in an office environment. With a
clear, fluid chapter organization, Business Communication Today introduces, develops, and reviews major concepts to
maximize understanding. Also available with MyLab Business Communication MyLab(tm) Business Communication is an
online homework, tutorial, and assessment program designed to work with this text to engage students and improve
results. Within its structured environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult concepts. Note: You are
purchasing a standalone product; MyLab & Mastering does not come packaged with this content. Students, if interested in
purchasing this title with MyLab & Mastering, ask your instructor for the correct package ISBN and Course ID. Instructors,
contact your Pearson representative for more information. If you would like to purchase both the physical text and MyLab
& Mastering, search for: 0134642279 / 9780134642277 Business Communication Today Plus MyLab Business
Communication with Pearson eText -- Access Card Package, 14/e Package consists of: 0134562186 / 9780134562186
Business Communication Today 0134562739 / 9780134562735 MyLab Business Communication with Pearson eText -Access Card -- for Business Communication Today
Books in Print 1986
Leadership and Personnel Management: Concepts, Methodologies, Tools, and Applications Management Association,
Information Resources 2016-02-17
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The Cumulative Book Index 1995
Instructor's Manual with Solutions Masters and Testing Materials to Accompany Essentials of Business Communication,
Sixth Canadian Edition Rachael Murphy 2010
Excellence in Business Communication John V. Thill 2014-01-10 For undergraduate business communication courses
Learn Business Communication Skills by Example Students need to have excellent, effective, and practical business
communication skills in order to succeed in today's business world. Excellence in Business Communication delivers an
abundance of the most realistic model documents and tools, helping students learn business communication skills by
example. Technology, globalization, and other forces have dramatically changed the practice of business communication
in recent years. The Eleventh Edition offers in-depth coverage of new and emerging media skills and concepts, as well as
chapter-opening vignettes, figures, and communication cases that expose students to professional use of social media
and other new technologies. MyBCommLab for Excellence in Business Communication is a total learning package.
MyBCommLab is the online study tool that helps you transform business communication students into polished
professionals, ready to tackle the rigors of today's business landscape. It helps students better prepare for class, quizzes,
and exams-resulting in better performance in the course-and provides educators a dynamic set of tools for gauging
individual and class progress. This program will provide a better teaching and learning experience--for you and your
students. Here's how: Personalize Learning with MyBCommLab: Inspire the exchange of new ideas and foster intriguing
discussions with the abundant resources found in MyBCommLab. Help Students Apply Knowledge from the Text to the
Real World: Cases give students the opportunity to solve real-world communication challenges. Promote Active Learning
and Stimulate Critical Thinking: Examples, exercises and activities help students practice vital skills and put knowledge to
immediate use. Offer the Latest Information on Today's Hottest Topics and Trends: In-depth coverage of new and
emerging media skills and concepts, as well as chapter-opening vignettes, figures, and communication cases that expose
students to professional use of social media and other new technologies. Note: You are purchasing a standalone product;
MyBCommLab does not come packaged with this content. If you would like to purchase both the physical text and
MyBCommLab search for ISBN-10: 0133806871/ISBN-13: 9780133806878. That package includes ISBN-10:
0133544176/ISBN-13: 9780133544176 and ISBN-10: 0133545814/ISBN-13: 9780133545814. MyBCommLab is not a selfpaced technology and should only be purchased when required by an instructor.
Books in Print Supplement 2002
American Book Publishing Record 2006
Essentials of Business Communication Mary Ellen Guffey 2012-01-15 ESSENTIALS OF BUSINESS COMMUNICATION,
9TH EDITION presents a streamlined approach to business communication that includes unparalleled resources and
author support for instructors and students. ESSENTIALS OF BUSINESS COMMUNICATION provides a four-in-one
learning package: authoritative text, practical workbook, self-teaching grammar/mechanics handbook, and premium Web
site. Especially effective for students with outdated or inadequate language skills, the Ninth Edition offers extraordinary
print and digital exercises to help students build confidence as they review grammar, punctuation, and writing guidelines.
Textbook chapters teach basic writing skills and then apply these skills to a variety of e-mails, memos, letters, reports, and
resumes. Realistic model documents and structured writing assignments help students build lasting workplace skills. The
Ninth Edition of this award-winning text features increased coverage of electronic messages and digital media, redesigned
and updated model documents to introduce students to the latest business communication practices, and extensively
updated exercises and activities. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
El-Hi Textbooks in Print 1984
Technological Solutions for Sustainable Business Practice in Asia Ordóñez de Pablos, Patricia 2015-05-31 Central Asian
countries play a geostrategic role in world economy and politics. As a result, efforts are being made to establish an
effective channel of communication between academic and research institutions, policymakers, government agencies,
and individuals concerned with the complexities of Asian business, information technologies, sustainable development,
and globalization. Technological Solutions for Sustainable Business Practice in Asia provides an in-depth analysis on
Asian economy, business, and management with a clear international and interdisciplinary approach. This comprehensive
resource is beneficial for academics, PhD students, policymakers, and government officials.
Communication Essentials 1997
Im T/A Business Communication Merrier 2004-03
Management and Leadership for Nurse Administrators Linda Roussel 2011-12-19 This completely revised, yet
comprehensive text provides management concepts and theories, giving professional administrators and students in
nursing theoretical and practical knowledge. Management and Leadership for Nurse Administrators, Sixth Edition provides
a foundation for nurse managers and nurse executives as well as students with major management and administrative
content including planning, organizing, leadership, directing, and evaluating. An additional chapter, titled "The Executive
Summary", is included. Management and Leadership for Nurse Administrators, Sixth Edition combines traditional
organizational management content with forward-thinking healthcare administration content. This comprehensive Nursing
Administration text includes content on: *complex adaptive systems *evidence-based practices *academic and clinical
partnerships *trends in nursing leadership *implications for education and practice *creating a culture of magnetism
*information management and technology *risk management *legal issues *building a portfolio Key features of this book
include unit openers, learning features and objectives, "Concepts," "Nurse Manager Behaviors," "Nurse Executive
Behaviors," quotations, summaries, exercises, review questions, Evidence-Based Practice Research Boxes, case studies,

tables, figures, and charts, clinical leader content and content related to the Doctor of Nursing Practice (DNP), and a
glossary.
Canadian Books in Print 2003
Communication Essentials for Financial Planners John E. Grable 2017-01-30 Exploring the Human Element of Financial
Planning Communication Essentials for Financial Planners tackles the counseling side of practice to help financial
planners build more productive client relationships. CFP Board’s third book and first in the Financial Planning Series,
Communication Essentials will help you learn how to relate to clients on a more fundamental level, and go beyond
"hearing" their words to really listen and ultimately respond to what they're saying. Expert coverage of body language,
active listening, linguistic signals, and more, all based upon academic theory. There is also an accompanied set of videos
that showcase both good and bad communication and counseling within a financial planning context. By merging written
and experiential learning supplemented by practice assignments, this book provides an ideal resource for any client-facing
financial professional as well as any student on their pathway to CFP® certification. Counseling is a central part of a
financial planner's practice, and attention to interpersonal communication goes a long way toward progressing in the field;
this guide provides practical instruction on the proven techniques that make a good financial planner great. Build client
relationships based on honesty and trust Learn to read body language and the words not spoken Master the art of active
listening to help your clients feel heard Tailor your communications to suit the individual client's needs The modern
financial planning practice is more than just mathematics and statistical analysis—at its heart, it is based on trust,
communication, and commitment. While interpersonal skills have always been a critical ingredient for success, only
recently has this aspect been given the weight it deserves with its incorporation into the certification process.
Communication Essentials for Financial Planners provides gold-standard guidance for certification and beyond.
Introduction to Business Communication Connie Zimmerman 1999
Business Communication Latest Edition according to Minimum Uniform Syllabus Prescribed by National Education Policy
Dr. Vinod Mishra 2021-11-01 The book ‘Business Communication’ is of utmost utility for the students of various courses
namely B.Com, BBA, MBA, etc. This book has been prepared according to the revised syllabus. For the help of the
students, the subject matter of the book is simple, comprehensible and easily understandable. Moreover, wherever
required, important facts, examples, tables, graphs, etc. are used for enhancing the quality of the chapters. For selfassessment, at the end of each chapter, Long Answer Type Questions, Short Answer Type Questions and Objective Type
Questions are given that were asked in previous examinations of various universities.
BASIC BUSINESS AND ADMINISTRATIVE COMMUNICATION Elizabeth C. Annan-Prah 2015-07-25 This book, Basic
Business and Administrative Communication, is written with the ultimate aim of providing readers with basic business
communication and administrative concepts. The book considers communication as a vital tool to the success of every
business, and therefore presents in-depth coverage of the following topics: • Overview of communication • Models of
communication • Context, levels, media, and barriers to communication • Lines of communication • Oral communication •
Non-verbal communication • Listening in business communication • Essentials of effective business writing • Written
communication • Job hunting, preparing resumes and interview guidelines • Meetings as an administrative function in
organisations • Requisites of valid meetings • Roles of the secretary and chairperson at meetings • Report writing • The
role of information communication technology in business communication The author recognises the importance of skill
development and provides practical examples of business documents such as business letters, memos, and itinerary that
readers can follow to create their own to maximise their effectiveness and contribute to organisational success. The book
is essential reading material for undergraduate and higher national diploma business students.
Essentl Busns Communctn Im/Ti Guffey 1997-07
Handbook of Research on Global Institutional Roles for Inclusive Development Baporikar, Neeta 2022-06-24 With the
history of multilateral governance and the impact of the global pandemic, there is no doubt that we are at a transition
between the system that marked the decades after the Second World War and a more extensive system of international
governance that will characterize the world for the next generation. That system may keep the long-standing promise to
serve the world's least advantaged, or it may serve to marginalize them further. For more than a century and a half, the
most powerful national governments have created institutions of multilateral governance that promise to make a more
inclusive world, a world serving women, working people, the colonized, the “backward,” the destitute, and the despised.
That promise and the real impact need deliberation and discussion. The Handbook of Research on Global Institutional
Roles for Inclusive Development examines the concepts that have powerfully influenced development policy and, more
broadly, examines the role of ideas in these institutions and how they have affected the current development discourse. It
enhances the understanding of how these ideas travel within systems and how they are translated into policy, modified,
distorted, or resisted. Covering topics such as ethical consumption, academic migration, and sustainable global
capitalism, this book is an essential resource for government officials, activists, management, academicians, researchers,
students and educators of higher education, and educational administration and faculty.
Business Communication Zane K. Quible 1996 Business Communication, Business Writing found in departments of
Business, English or Communication. This text is designed to help students improve their ability to communicate more
effectively especially in a business setting both in writing and orally. It outlines writing concepts essential for all types of
business documents, discusses appropriate content and structure for specific types of business documents, and explains
how employees can make more effective presentations in both small and larger groups.
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